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ABSTRAK
Masyarakat Indonesia, terutama di pulau Jawa memiliki budaya 
njajan atau ngemil. Budaya tersebut menyebabkan konsumsi tepung terigu, 
terutama tepung terigu protein rendah cukup tinggi. Tepung terigu protein 
rendah banyak digunakan untuk memproduksi produk olahan pangan 
gorengan, seperti tempe “menjes”, “ote-ote”, kerupuk, pisang goreng, tahu 
isi, dan lain-lain. Kondisi tersebut memberikan kontribusi yang cukup besar 
dalam perkembangan industri terigu, terutama terigu protein rendah 
sehingga permintaan konsumen terhadap tepung terigu protein rendah 
cukup tinggi.
PT. Asia Raya Sidoarjo selaku perusahaan produsen tepung terigu 
protein rendah menangkap peluang dari kondisi tersebut. Perusahaan 
melakukan strategi perluasan pemasaran ke daerah Jawa Tengah, khususnya 
wilayah Rembang. Rembang dipilih sebagai wilayah sasaran karena 
masyarakatnya memiliki budaya njajan dan letak geografisnya berada dekat 
di perbatasan antara provinsi Jawa Timur dan Jawa Tengah.
Target jumlah terigu terjual yang ditetapkan pada strategi ini 
adalah sebesar 3650 kg selama 1 tahun dengan target nilai sebesar Rp 
15.330.000,00. Periode distribusi produk tepung terigu ke wilayah 
Rembang adalah 3 bulan sekali dengan pengiriman sebesar 900-925 kg 
tepung terigu pada tiap periodenya kepada agen yang telah ditentukan di 
wilayah Rembang. Strategi perluasan pemasaran ini memiliki beban biaya 
perluasan pemasaran pada setiap kilogram produknya sebesar Rp 851,37, 
yaitu sebesar 20,27%.
Kata kunci: tepung terigu protein rendah, perluasan pemasaran
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Satria Aditama., NRP 6103009058. Expantion of Wheat Flour Marketing 
produced by PT. Asia Raya to Rembang
Advisory committee:
1.  M. Indah Epriliati, Ph.D.
2.  Dr. Paini Sri Widyawati, S.Si,M.Si.
ABSTRACT
People of Indonesia, especially in Java has “njajan” culture or 
snacking. The cultural causes wheat flour consumption, especially low-
protein flour is quite high. Low protein flour is widely used to produce food 
products processed fried foods, such as “tempe menjes", "ote-ote",
“kerupuk”, fried bananas, “tahu isi”, and others. These conditions provide a 
significant contribution in the development of the wheat industry, especially 
the low-protein wheat that consumer demand for low-protein flour is quite 
high. 
Asia Raya Sidoarjo Company as a manufacturer of singular low-
protein flour seizes the opportunity of the condition. The company does the 
marketing expand strategy into the area of Central Java, particularly 
Rembang area. Rembang is chosen as the target area because people have 
“njajan” cultural and geographically located near the border between the 
provinces of East Java and Central Java. 
Target number set of flour sold in this strategy is equal to 3,650 kg 
for 1 year with a target value of IDR 15,330,000.00. Period distribution of 
wheat flour products to Rembang area is 3 months with delivery of 900-925 
kg of flour in each period to agent has been choosed in Rembang. Expanded 
marketing strategy is considered good enough to be implemented because 
the cost to expand the market at every kilogram of product is IDR 851.37, 
amounting to 20.27%.
Keywords: low protein flour, expanded marketing
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